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MNC Digital

THE OPPORTUNITY IN INDONESIA VNG |
Digital

TOTAL MOBILE
POPULATION CONNECTIONS

DAILY TIME SPENT ON MEDIA

THE AVERAGE DAILY TIME THAT INTERNET USERS AGED 16 TO 64 SPEND ON DIFFERENT KINDS OF MEDIA AND DEVICES -
INDONESIA

TIME SPENT USING THE TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
INTERNET (ALL DEVICES) (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

2749 § 3453

MILLION MILLION
URBANISATION: vs. POPULATION:

57.0% 125.6%

8H 52M 2H 50M 3H 14M 1H 38M

INTERNET ACTIVE SOCIAL
USERS MEDIA USERS

TIME SPENT LISTENING TO
TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT PLAYING VIDEO
. MUSIC STREAMING SERVICES TO BROADCAST RADIO FM TO PODCASTS GAMES ON A GAMES CONSOLE

2!\/(|I)LEO.NG 1&9&9 1H 30M OH 33M OH 44M

vs. POPULATION: vs. POPULATION:

13.7% 61.8%

*Indonesia has 176 million citizens under 40 years old
SOURCE: HOOTSUITE / WE ARE SOCIAL INDONESIA DIGITAL REPOR



MNC

Digital

MARKET SHARE ALL MEDIA

ADS MARKET IN ABSOLUTE TERMS ($)
3.265

2.261 2.519 2.832 3.058

Radio OOH Radio
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} Corporate Update (MNCN)

MNC@
Free to Air (FTA) TV Content & Digital Entertainment

4 ) 4 )

Entertainment

MNC
LTI MINCTV GTV D] gltCII
N y

Entertainment FTA focusing on family audience

Information and Sports

. 7 N f - .
|News Content & P Talent, Sﬁgba(lalMedla &
Largest news TV and prf)vide news programs to 'Fhe r \ 7
L Groupds 3 entertainme n)t FTA E-Sports&Gaming Superapps &Portals
) ) 4
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Content Library Fresh Production
Non-Digital Rights by FTA >300,000 +20,000 Digital Rights by MNC Digital
Hours Annually
. J




} MNCN FTA PERFORMANCE

AUDIENCE SHARE
PRIMETIME | FTA TV ALL GROUP
YTD Sep 2022

1.3 10.7
1.6 1.1

MNCN SCMA TRANS VIVA METRO TVRI

CONTENT
PRODUCTION

& &8

/" CONTENT o =1 N
LIBRARY PRODUCTION

>300.000 +20.000

HOURS Y, ANNUALLY

REVENUE
CONTRIBUTION
Jan —Aug 2022

BY DAYPART

47%
NON
PRIMETIME

BY ADS TYPE

21%
NON
REGULAR

79%

REGULAR

BY PROGRAM

20%

SPECIAL

80%

REGULAR

MNC@

AD SPEND SHARE BY MEDIA GROUP
Jan —Aug 2022

46.6%

MNCN DOMINATES
FTA AD SPEND MARKET SHARE
WITH 46.6%
29.5%
11.1% 9.3%
. 2.3% 1.2%

MNC GROUP EMTEK GROUP  VIVA GROUP  TRANS CORP METRO NET



Digital

MNC Digital Corporate Structure
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*59.6 178.1 6 644 267.1
Billion  Million Billion  Million Million
views Subs views Followers Followers

* Source : MNC Internal Research, September 2022




